Study Guide 2.00 Desktop Publishing


Computer Skills and Applications II
2.00 
What are the 6 design principles?

Balance: 
graphics don’t overpower text and the page is not too heavy on one side or the other.

Proximity/
the distance between elements on a page.  Used to demonstrate a relationship or lack Unity:

of a relationship between elements.

Alignment:
justification of elements.  Related items should be justified the same to emphasize their relationship to each other.

Repetition
consistent pattern of font and color schemes and graphic types; repeated fonts, color
Consistency: 
schemes, or graphics  
· Specific font, size, and style for headings, subheadings, and body text.  

· Do not mix photographic images and cartoon images on the same page.

Contrast:
the use of size and color to emphasize the most important elements on a page

White Space:
the blank or negative space on a page that is used to give the reader’s eyes a break.  White space does not have to be white.
2.01    What are the four characteristics of the target audience that affect the design and development 

             of publications?
Knowledge of the target audience is critical to effective communication through publications.  The identifying characteristics of the target audience provide the “hooks” for grabbing their attention by appealing to their:

· Age

·  Education 
· Special Interests 
· Group Memberships

Age:
What is the general age of the target audience?  

· Is the publication being prepared for young children to entertain them and tell a story at a birthday party?  

· Is it for a classroom to inform students about a topic?  

· The age of the target audience will assist in choosing design elements that will be used in the publication.
Education:
What is the general education level of the target audience?  If it can be defined, knowledge of the educational background will determine the amount of text, word choices, and amount of graphics used in the publication. Less is more, be concise and to the point. 
Interests:   Does the audience share common interests, such as knitting, doll collecting, or kayaking?
Group 
Does the audience share similar group memberships, such as Boy Scouts, religious, 
Membership:
sports or political?
2.02
What publication is the most effective means for communicating information to the selected 
audience and for the selected topic?
Purpose

Business Card:
To identify and provide contact information for a business or individual

· Name

· Address

· Phone Number

· Email 

· Website

· Logo or Picture

Flyer:

To advertise/communicate information about a one-time upcoming event
· Typically used to convey information that is temporary in nature and has a short life span 

· Advertises a single event and is used for a one-time purpose

Brochure:
To educate, inform, or advertise about a specific topic

· Provide information, educate, or advertise a specific topic or product
· Describe a single entity in detail such as a course or a product or service

· More long-term nature than that of a flyer  
Newsletter: 
To provide informational updates to a specific club, group, or organization on a regular basis (weekly, monthly, and quarterly)

· Describe a variety of events over a specific time period 

· Usually tailored to a specific group
